We thought about making these mock documentaries and fake interviews but serving it up in a recognizable style and recognizable tone for Canadians. And most of us have that touchstone of commonality that we recognize when CBC Radio One is on. [ We liked] the idea of playing in this endless playground of stories that we can tell on the radio. One of the things that is so amazing about radio is that we can go anywhere because the suspension of disbelief is a little bit easier than if it was in a visual medium. The world of Radio One is endless for the stories that we want to do because you can hear on CBC somebody in a lengthy 20-minute conversation with someone who's making an artisanal cheese in Northern Ontario just as easily as you'd hear them talk to somebody in downtown Toronto who's a banker and talking about the Canadian economy. So we had this great expanse of material that we could play with.
Matt: I'm interested in the contrast between the straight-ahead newscaster tone that mimics so closely the tone of CBC Radio One and then the kind of outlandish characters that you come up with. I was wondering how you control the temptation to really go wild with those characters and how you manage to keep them close to the types of personalities that call in to radio shows.
Peter:
In the original inception of our show, we never believed that anybody would take anything that we did as true. When you play these ridiculous characters, you're trying to play them truthfully, but the stories that they're telling are outlandish. But you're presenting it in a very dry, straightforward manner, and the contrast between those two things is really where the comedy lies. We've learned a lot about the show from our listeners and from finding out that a lot of people do believe these stories and can take them as truth. We always think that we're pushing this envelope of being a bit too ridiculous. We always say, "Oh, this a bit 
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too ridiculous, I don't think anybody could possibly believe that." But the interesting thing is that people really are willing to believe a great deal. Maybe we turn off our censors to sort of go, "Is this true, or is this not true? It's coming in a package that feels true, so I simply believe it." The bottom line for Pat [Kelly, co-host] , Chris [Kelly, producer] , and me is that it comes from a comedy perspective. It's less about trying to have somebody fall for a story.
Matt:
How did you decide that the call-ins would be part of the show? Peter: One of the big parts of most CBC radio programs is "We want to hear from you!" and "This is what you had to say!" So, in keeping with that in our first episode, we said, "We have to have feedback, so we'll just make the voices ourselves." But immediately after we aired the program, we got our first phone call. When you hear us say, "You can call us at 1 877 Joe Chic …," that's our mailbox. The first caller was somebody who said, "Hey, I'm a longtime listener of CBC. Never heard of you guys. Never heard of the show. First time I've ever heard of it. And, in fact, you said it's your first show. But then you had feedback, and I don't know how that's possible. If it's your first show and no one's ever heard of you, then how would anyone know how to call your show? It doesn't make any sense. Anyway, just wanted to say that." That was actually the feedback for the second show. Now the feedback section of our show is all legitimate listeners. Some people hear the show and they fall for a story or they hear a story and it's on in the background and they're legitimately calling in and they're upset and they have a very specific point of view about what they've heard. We also think at this point that there's a lot of savvy listeners who are also having fun with us who want to call in and see if they can very earnestly give feedback and get on the show. We think it's a funny thing when you have people on both sides that vehemently fight over an issue that actually doesn't exist at all. I'll give you an example. We did a story a long time ago about a Canadian politician who said that the Canadian flag needed to change because in their opinion, for people in other countries that don't have maple trees, when they look at that flag they could think that it's a pot leaf. Because of Canada's lax drug laws, what we can't do is be saying that Canada is a drug safe haven by having this pot leaf on the flag. It's just a stupid story in which we had one of us playing a politician all amped up. But the feedback that we got were people calling in and saying, "I completely agree. I've thought it for years, and I'm very concerned about that." We had other people calling in saying, "This is absolutely absurd. Of course it's a maple leaf," someone else calling in and saying, "I don't care that it looks like a pot leaf, it just doesn't say anything. Canada needs to be a country that has some strength behind it. There should be like a bear's claw or a cougar's tooth." We struck some weird chord when the satire is somehow right.
Occasionally, you had stories reprinted in other media as fact. When that happens, is that a sign of success? Peter: It is! We are always kind of jaw dropped when it gets covered in another publication taken as truth. In the instances of these publications that ran with our stories, like The Washington Post, The National Post, Fox Sports, Harper's Magazine, and a few more, they clearly didn't do any due diligence because I can guarantee we're the only source reporting on whatever this ridiculous thing is, right? To their credit, all of those organizations recanted the story once they realized what had happened, but it wasn't until they'd already run with it. So it's an unusual sign of the times because these are some pretty ridiculous stories. I mean: [We had a story about] an organization to battle the negative effects of competition in youth sports: They remove the ball from soccer so it's just kids running around and imagining they're scoring. No one wins. [Another story was about how] in Canada our dogs need to understand commands in both English and French. That seems to me such an obvious comedy story because it's so ridiculous, but I guess when it's served up in a drier capacity, it's not.
What about the line between making a point through satire and just the logic of comedy? If I think of a publication like The Beaverton, sometimes you can see that they're really going after We did a story in the US about how there's a prison in Texas that is going to allow inmates their second amendment right so that they can bear arms in the prison because that's their God-given right. And although they are incarcerated, they shouldn't have that right taken away. For us, there is a biting satirical line in that. At times it feels like, are we that far off of that? I'll bet if you propose that to the NRA, I don't think they'd think that's a bad idea. Right?
Matt: There's something about the way that politics are unravelling today that seems almost immune to satire. But you don't seem to be intimidated by that. Peter: As out-there as some of the stories are, you always hear these absurd stories that actually are true. It's getting harder and harder to say something can't be true because we're inundated by so many ridiculous stories. Truth is stranger than fiction in a lot of ways.
Matt: When this meme about fake news broke, did that have any effect on what you were doing? Peter: When fake news started taking over the news cycle, CBC made us put the title of "Satire" on all of our stories that were found on the Web because they-rightfully so-are protecting their brand as a legitimate Canadian news source. But on some level, it is a bit of a sad thing that we would need to label that. We don't mind because our thing is comedy. I think part of why people enjoy the show is that those that know that it's satire, they relish the idea that they're in on a little secret and they like knowing that not everybody is. And they like hearing from people who get worked up over something that doesn't exist. Maybe the responsibility falls back on us all to be a little more wary of anything that slides across our computer screen and to do a little bit of digging and double-checking.
This Is That can be heard on CBC Radio One on Thursdays and Saturdays at 11:30 a.m. ET or streamed online at www.cbc.ca/ radio/thisisthat.
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